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Our February and March bi-monthly
newsle er content touches upon
evalua on, donors and developing
your story. Your organiza on will need
to be crea ve and adap ve in your
donor reten on and acquisi on
eﬀorts, fundraising and story telling
due to the impact COVID-19 pandemic
has had on all nonprofits.
Yuba-Su er Economic Development
Corpora on (YSEDC) is commi ed to
assis ng our local nonproﬁts in
building capacity, with their programs and projects. If you wish to submit an ar cle to promote an
event, please submit it 10 days prior to our publica on date. The next publica on will be on or around
April 1. You may submit your ar cles in Microso word, pdf, or jpeg formats to Cynthia via email
at: croderick@ysedc.org

NEW YEAR, NEW EVERYTHING
9 Socially-Distant Donor Engagement Ideas for you
After the challenges thrown at us throughout 2020, no one’s quite sure
what 2021 will bring. But there are two things that are certain: social
distancing will continue to be a reality and your donors will continue to
believe in your mission. The key to holding onto your donors while we all
ride out the remainder of this storm will be to keep them engaged.
However, the amount of businesses fighting for their attention in their
inboxes and on their news feeds may have left them feeling a bit fatigued.
Not to worry. Your established experience in the nonprofit industry and
your ability to adapt to ever-changing circumstances have gotten you this far. Keep the momentum going with
these creative donor engagement ideas you can apply to your 2021 fundraising strategy: READ MORE

Where Can I Find New Donors?
Whether you’re new to fundraising or you’re a seasoned
pro, finding new donors to support your nonprofit
organization can be difficult. The good news is that you
might not have to look far to find potential new
supporters. The key is to discover individuals,
corporations, and others that already have some type of
connection with you. Those involved with or interested in
your nonprofit’s mission or program areas will be more
likely to donate. Let’s explore where to look to begin
adding new names to your donor lists immediately. READ

MORE

GRANT OPPORTUNITIES
Whole Foods Markets
The Whole Foods Market Community Giving
Program supports local nonprofit and
educational organizations that are important to
each community in the U.S., Canada, and the
U.K where stores are located.
Once per quarter, Whole Foods Market
contributes to community-based nonprofit organizations with aligned missions and values. Charitable
investments are led by local team member networks and are focused on addressing specific needs within their
communities.
Next Deadline April 27, 2021
Examples of the types of issues supported include:
Agriculture and community food systems; arts and culture; child services; civil rights;
culinary initiatives; disaster relief; domestic violence; economic development;
education; emergency services; environmental stewardship; healthy food access;
higher education; homelessness; human services; new immigrants; hunger relief;
medical research; nutrition and wellness; pets and animal services;
veterans; and youth sports and fitness. Grant Application
The Dollar General Literacy Foundation supports nonprofit organizations, educational institutions, and
libraries that offer literacy programs in communities served by Dollar General in every state with the
exception of Alaska, Hawaii, Idaho, and Montana. The Foundation provides support through the following
grant programs: Adult Literacy Grants support nonprofit organizations that provide direct services to adults in
need of literacy assistance. Family Literacy Grants support family literacy service providers that combine
parent and youth literacy instruction. Summer Reading Grants help nonprofit organizations, schools, and
libraries with the creation or expansion of summer reading programs for students who are below grade level
readers or readers with learning disabilities. Online applications for the three programs described above must
be submitted by February 18, 2021. In addition, Youth Literacy Grants support nonprofit organizations,
schools, and libraries that work to help students who are new or below grade level readers or who have
learning disabilities. The application deadline for this program will be available in February. Visit the
Foundation's website to access guidelines for each grant program. Grant Application

Click here to see other grant opportunities
Su er County Community Ac on Agency is looking
for a volunteer who is either low-income or
represent the low-income popula on to serve on
their board. If you are interested please click on the
application button below.

SCCAA Board Application

HOPE for the HEART RELIEF CENTER
The Hope for the Heart Relief Center at 4444 Live
Oak Blvd operates as another arm of the Church
of Glad Tidings which has been running a
benevolence warehouse ministry for over thirty

years, serving the practical needs of the poor and
homeless in our community. The Relief Center was
developed to fulfill the needs of people impacted
by the Paradise fires in November 2018.
After the opening of the Relief Center, services
were expanded to include a food pantry and
clothes closet, where those with needs are welcome to come Wednesdays and Fridays from 9:AM to 1:PM.
Several hundred people come through the Center every month. It also serves other food pantry outreaches
throughout Yuba, Sutter and Butte Counties on Tuesday's from 10:AM to 2:PM, assisting in meeting the needs
of thousands who
find themselves in unfortunate circumstances. READ MORE

4 Key Steps for Crafting an
Impact Story
An impact story is an authentic melding of data and
empathy. Data by itself doesn’t change people’s
minds or motivate behavior, and stories without
data are just fluff. Funders today are looking for
more than just a picture on a billboard; they are looking for impact. We use impact stories to apply data that
validates a specific and measurable variable that has been moved by these actions. READ MORE

Data Management
Three Types of Data You Should Be Tracking
Metrics That Matter Most to Your Data Management
Nonproﬁt data ma ers. This is especially true for small
organiza ons likes yours. Not only does it track performance
metrics and other important informa on, but it tells the story of
your impact. Everyone, from all levels of your organiza on (to
the clients you serve), wants to see and know that nonproﬁt
programs are working and the posi ve impact you have on your
community. Data management is an important tool for nonproﬁt
organizations. Understanding the true impact your organization's
work has on its clients is an integral part of the story your
nonprofit tells. READ MORE

How to Create the Perfect Questionnaire
(and get responses)
Survey, study, research, ques onnaire — whatever you
choose to call it, it’s a great way to gain some in-depth
information on your target audience.
There are several types of marke ng research that
organiza ons can implement to gain some insight into their
targeted customers. Big corpora ons may opt for fancy
databases and so ware, but don’t let this in midate you if
you are a small organiza on. Data-gathering methods such
as interviews and surveys are easy to implement and interpret at li le to no cost with so ware such as
Qualtrics, Google Forms or Survey Monkey.
However, a successful questionnaire requires much more than just a variety of questions relevant to your topic
and some demographic ques ons to categorize the respondents. Use the following format to ensure that your

respondents stay engaged and to get the best out of your market research. READ MORE

Donor Retention: Where to begin
Successful nonproﬁts have buy-in from the
community, which is a ﬁrst step to crea ng donor
retention.
A variety of donor bases, such as civic groups,
businesses, individuals, and founda ons, are the
cornerstone of any healthy and sustainable
nonproﬁt. Keeping those generous supporters
engaged is one of the keys to nonproﬁt
development and donor retention.
Chasing donors who don’t truly have a connec on with an organiza on may result in a one- me gi on
occasion. These crisis-fundraising-type asks may result from crea vely searching for ways to bump into
prospects, start a conversa on, or scheduling that “ask.” Sadly, once the money is in the bank, we tend to bury
ourselves in day-to-day tasks, forgetting all about those key donors until the next crisis. READ MORE

CANVA FOR NONPROFITS
The design tool is made with nonproﬁts in mind. Discover the easy way to
create high-impact social media graphics and marke ng materials. Your
nonproﬁt must be a 501(c)3 to get Canva’s premium features for FREE.
Click here to learn more

News from Bridges to Housing
Since 2008, Bridges to Housing has funded rental security deposits to
bridge the financial gap that often prevents low-income and homeless
families from securing permanent housing. Bridges to Housing now is
offering a new program of landlord liaison program and expanded
financial aid which will provide much-needed help locating housing and
funding rent, pay for landlord incentives and other housing expenses.
We would like to welcome Leonette Burgett-Peters as our Program Administrator and Richard Cray in the new
position of Housing Navigator. For more information, please call 530-755-3414, email or visit our website at
www.bridgestohousing.net.
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